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Hello!
My name is Namita. I  am a creative freelancer based in the North East 
of England with over 6 years experience. I  am currently working as an 
artist,  graphic designer and marketer. 

Please scroll  down to see some of my design work.

e: namitasart@gmail .com
w: www.namitavijayakumar.com
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Rural Arts BRAND AND WEB

1
In my role as Marketing Coordinator at North Yorkshire charity Rural Arts, I  worked as a design and technical lead on the charity’s rebrand in 
2021. I  took part in recruiting and liaising with a branding and a web agency to develop the new brand principles and website. I  then developed 
new designs based on the branding guidelines including such as the Courthouse brochure (above).

https://namitavijayakumar.com/wp-content/uploads/Summer-2022-Courthouse-Brochure-WEB.pdf


From left clockwise: Print assets including an 
external banner, cafe loyalty cards, feedback card 
and ON Tour brochure of performances.

https://indd.adobe.com/view/ac76261e-dbfc-4f6a-aaec-11e6dc3c5f38


Left: Social media graphics for platforms such as Instagram, Facebook and 
Twitter based on brand guidelines.

Below: Rural Arts website. Alongside other staff members, I recruited the web 
agency and took part in scoping functions, flagging errors, design decisions and a 
walkthrough document. I also helped to populate the new WordPress website with 
a WooCommerce platform to manage sales for workshops, performances, events 
and a gift shop. Using a widely supported platform like WordPress provided more 
potential for future-proofing, so extra functionality could be added as the charity 
expanded. I also added suggestions to an instruction manual and led group and 
individual training sessions for the staff team on managing the site. 

http://www.ruralarts.org


Musinc PRINT AND DIGITAL

2
I  work as a freelance Marketing, Media and Digital Content Coordinator at Musinc – the music engagement programme at Middlesbrough 
Town Hall .  In my role, I  design digital and print materials to promote the programme’s music opportunities for people of all  ages, abil ities and 
backgrounds in Middlesbrough.



Clockwise from left:  An infographic to i l lustrate 
Musinc’s history created for a digital proposal 
document, print and digital brochure of activities based 
on Town Hall ’s brand guidelines, a trailer to promote an 
online Make Music Day event, a print and digital flyer to 
promote a workshop, an ad graphic for social media, 
and a print poster for music nights.

https://namitavijayakumar.com/wp-content/uploads/Musinc-Dec-Mar-Brochure-A5-Final.pdf
https://youtu.be/eINymLXjzJg


Foliage BRAND AND WEB

3
This is a personal project to create a fresh brand and website concept for a fictional,  modern plant shop called ‘Foliage’.  The shop sells a variety 
of houseplants and gifts which are sold in store as well as delivered straight to customers’ doorsteps. I  created a set of logos, visuals, explored 
typography and colours as well as prototypes for the packaging and website.



First I  chose a clean, rounded font for a fresh, refined 
look. I  also created various plant silhouette graphics 
and I util ised one of the leaf motifs and manipulated 
type to design the logo. I  chose earthy colours that 
would create a natural comparison to potted plants.



I  created visuals of branded packaging that the shop 
could use. I  also created a prototype for a website which 
showcased the shop front with plant collections, gifts and 
a blog.

https://www.figma.com/proto/5YcVxpufXk8CvxnGRIzAzv/Foliage-website?type=design&node-id=27-17&scaling=scale-down&page-id=0%3A1&starting-point-node-id=27%3A17&mode=design


Plant Illustrations ILLUSTRATION

4
I  have always enjoyed drawing as part of my artist practice and wanted to develop my digital i l lustration skil ls by creating a series of i l lustrations 
that would work well as framed prints. I  used gradients and a textured grain effect so that the shapes were not completely flat and added 
variation. Due to the abstract, dark style, I  also thought they could suit a science editorial that delved deep into our understanding of plants.  



Left: Tulips

Below: Hibiscus



Same Difference Arts POSTER AND TOUR PACK

5
I  was briefed to create a print poster and a digital tour pack to promote Leeds-based performing arts company Same Difference Arts. The 
digital Christmas Tour Pack was designed to promote shows and acts to potential promoters and the poster was designed for a touring 
pantomime production of Cinderella.



Left: Pages from the PDF tour pack

Below: The Cinderella poster was created to 
be used by community venues with an area for 
overprinting dates and details.

https://namitavijayakumar.com/wp-content/uploads/Same-Difference-Christmas-Tour-Pack.pdf


Elephant Populations DATA VISUALISATION

6
I  am passionate about wildlife conservation and created a personal project that visualised population data of Asian and African elephants in 
the world from ourworldindata.org. I  wanted to develop my skil ls in data visualisation and infographics and decided to make designs that could 
accompany a magazine or news article on the subject.

https://ourworldindata.org/elephant-populations


I  decided to use an elephant’s tusk as a graphic representation of the 
population differences in each country, with the darker gradients showing the 
more recent populations. One challenge I encountered was the scaling of the 
graphics due to the vast differences between countries. Below, I  spotlighted 
India separately as the data was more consistent over a period of time.



Wilderness BRAND CONCEPT

7
This design started out from a simple paper collage, to which I  added typography to create a poster. I  l iked the result so I  tried visualising the 
logo in different settings as a l ifestyle brand that encourages people to seek out their wilderness.



Left: alternative colourways for the logo graphic

Below: what an i l luminated poster of the brand could look l ike during nightime 
outdoors at a bus stop 



As a l ifestyle brand, I  visualised Wilderness with various 
eco-friendly merchandise such as t-shirts and bags.



Thank you  
for viewing! YT


